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EXPOSING 3 MYTHS ABOUT HCD



MYTH 1
HCD IS (ONLY) ABOUT CREATING EXPERIENCES



IN ADDITION TO THESE…

OUR DESIGN PROBLEMS ARE ALSO THESE…



There is a need for a redesign of our 
institutions to be more human-centered



interaction design
service design
strategic design
…



Trajectory of artificiality (Krippendorff 2006 )



designing for services…





MYTH 2
HCD IS ABOUT ASKING "WHAT USERS WANT"



HENRY FORD MIGHT HAVE SAID THIS:

“If I had asked my 
customers what they 
wanted they would have 
said a faster horse.”

BUT HE SURELY SAID ALSO THIS:

“Power and machinery, 
money and goods, are 
useful only as they set us 
free to live.”

My Life and Work



“Humans do not respond 
to the physical qualities of 
things but to what they 
mean to them”

––Krippendorff 





ALL DESIGNERS CREATE FOR HUMANS



USER ARCHETYPE?
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MYTH 3
HCD IS THE ONLY WAY



STANDARDIZATION CREATES 
STANDARD RESULTS
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After Sanders (2008)
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THE FALLACY OF A "T-SHAPED" DESIGNER



Image from: Elizabeth B.-N. Sanders & Pieter Jan Stappers. Co-creation and the new landscapes 
of design. In CoDesign, Taylor & Francis, March 2008. Also available: www.maketools.com 



REITERATING:

1. HCD responds to a changing world
2. HCD creates 2nd order understanding
3. Methods need to be fit the context



THANKS! KIITOS!
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